
  

 

 

Website User Experience Testing 
 
 

 

Gain Real User Insights 
User experience tests are performed by selected 
test persons (consumers) that fit your guest mix/ 
client profiles. The user experience test clearly 
highlights weaknesses and strengths of the 
website in terms of usability and content. Based 
on each test person’s results, the usability 
experience is analyzed in-depth and provides 
straight-forward recommendations how to 
improve the website, taking navigation-logics, 
design/usability, rich content and general search 
functions (e.g., for orientation on the website) 
into consideration. Upselling features and 
destination content is also covered by these test 
persons. The Internet booking engine is an integral 
part of the website and is tested as well.  
 
The overall goal is the provision of a fully 
functional website that follows general behavior 
patterns when navigating and booking on a hotel 
website. This will result into optimal conversion 
rates, turn even more lookers into bookers, and 
increase booking volumes.  
 
 

Website Usability Testing 

 Points out weaknesses and strengths of the 
website in terms of usability and content 

 In-depth analysis of each test person’s practical 
experience with the website 

 Provides straight-forward recommendations on 
how to improve: 

 Navigation-logics, including tablet and 
mobile 

 Design/usability 

 Rich content (e.g. destination content) 

 Upselling features 

 General search functions  

(e.g., for orientation on the website) 

 Check of Internet booking engine and Quick 
Booker design 

 
 

Methodology 

 Development of a consumer questionnaire 
with a reasonable number of use cases for the 
selected test persons. 

 Use cases are based on the principle of the 
customer journey “Search, Shop, Buy, Share, 
Retain” 

 Selection of test persons that fit the client’s 
guest profile e.g., have booked travel online in 
the past 12 months and other specific 
requirements depending on the client’s needs 

 Direct supervision and verbal expression of 
thoughts during tests to capture initial user 
challenges that are not obtained if the “walk-
through” is anonymous 

 Summary of all interview data and highlighting 
of crucial improvement areas of the website 

 
 
Deliverables  

 Summary of test results and website 
performance  

 Analysis of qualitative consumer research (PDF 
PowerPoint document and Excel spreadsheet) 
including screenshots and descriptions of 
problems where necessary 

 Recommendations for website optimization, 
estimated implementation efforts, severity of 
problem(s) and prioritization 

 Presentation of recommendations/results 
during virtual conference (telephone 
conversation using WebEx demonstration) 

 


